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Educational Master Plan Update #2: Fall Engagement Opportunities 
September 25, 2023

Input Sessions* Survey Focus Groups

Purpose

• Inform community about EMP 

development

• Invite input on strengths and 

challenges

• Build momentum for further 

engagement in planning process

• Wide-spread anonymous input to 

maximize participation

• Supplement to currently available 

data

• Drill down on survey responses

• Collect stories, anecdotes, 

examples

Approximate 

Timing

Wednesday, 11/15, 5:30 to 7:00 pm 

(in person)

Thursday, 11/16, 12:00 to 1:30 pm 

(Zoom)

October 15 - November 3 November 6 - 17

Target 

Audience

External Partners

Faculty

Staff

Students

Faculty

Staff

Students

NVC Foundation

Faculty

Staff

Students

NVC Foundation

Engagement 

and 
Invitation 

Ideas

• Email invitation from Dr. Powell

• Steering team outreach to...?

• Campus-wide communication 

channels?

• Invitation with link through email

• Posters with QR code

• Canvas Banner

• Faculty encouragement for 

students to participate

• Raffle for student participants -

$100 gift card

• Ask for participant volunteers via 

survey

• Reach out to student and faculty 

groups

• 40 x $25 gift cards for student 

participants
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